OOH Will Intercept Even More
Consumers in 2022 J

Commuting Continues to Grow Among Workers

Xy
........
. .,
.®

Most Consumers Plan Vacation
Travel the First Half of 2022

72% will vacation travel

48(y will vacation travel regardless
0 of COVID conditions

: Businesses
Travelers using Airlines Will Consumers Will
@ Increase Significantly the Visit Weekly
First Half of 2022 or More

commuting
at least part
time right now

expect to be commuting  81% of Millennials
at least part time the first

half of 2022, including: 80% in cltles of
1M+ population

R 78% of Gen Z and Gen X

51% of travelers plan to fly
@ TR UENK I the number during the 2020 holidays

@ 85% Grocery Stores

than the number during Summer 2021 E 57% Retail stores
!,Vtany Resu‘:nlng to @ 54% Restaurants
Normal” Lifestyle
0/ will have local travel patterns similar to or
70 A) greater than pre-COVID E 43% Drug Stores/
Pharmacies

420/ plan to live as normally as possible—
0 almost double from winter 2021 (23%)

260/ are focused on creative ways to
0 socialize safely in-person

Source: OAAA, The Harris Poll.
. aa Th H P II Methodology: conducted online within the U.S. by The Harris Poll from October 20-25, 2021 among
4 e a rrls o 1,000 US adults ages 18+. Weighted to reflect the US population across age, gender, race/ethnicity,

oooooooooooooooooooooooooooooooooooooooooooooooooooo region, income, household size, and employment.



